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Policy Issue
The United States Commercial

Discussion
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Service is the trade promotion arm
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Discussion (cont’d)
At present, the State Department

•

The arrangement has been in

handles commercial relations for

place in Iraq since September

U.S. companies in Iraq including dis-

2018 and is working (as evidenced
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Oman and Bahrain, countries that
do not represent the business opportunity for American companies
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Recommended Action
As the new Government of Iraq
takes shape following the election earlier this year, and as US guidance
evolves away from the Strategic
Framework Agreement, global and domestic influences are poised to shape
commercial relations between Iraq
and the rest of the international business community.
Extraordinary opportunities should
be matched with steps in equal measure.
The assignment of a Commercial
Attaché to the US Mission-Iraq promises a new level of strategic synchronization between US policy interest in
alignment with US business interests.
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